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THE ASSOCIATION OF GREAT LAKES OUTDOOR WRITERS
(AGLOW) IS A DYNAMIC ORGANIZATION OF WRITERS,
EDITORS, PUBLISHERS, AND MANY OTHER MEDIA
PROFESSIONALS

. AGLOW MEMBERS CONSIST OF BOTH PART- §
- TIME AND FULL-TIME COMMUNICATORS 3
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FULL TIME 44% AS INDIVIDUAL /4
COMMUNICATORS, MEMBERS |
EDUCATE AND INFORMTHE
PR (= 2B MASSES THROUGH THE WRITTEN
AND SPOKEN WORD. THE
A ORGANIZATION, FOSTERS AN
i T " UNMATCHED FELLOWSHIP
AMONG OUR MEMBERS AND
INDIVIDUAL COMMUNICATION PROVIDE AMAZING
PIECES PRODUCED EACH YEAR NETWORKING, EDUCATIONAL,
CAREER AND CRAFT

IMPROVEMENT OPPORTUNITIES.

10-12 7%

12-24 313%
24-48 1672
48-199 27%
100+ 37%

PLATFORMS PUBLISHING
AGLOW MEMBERS WORK

Print
Blog

Podcast

WHERE AGLOW MEMBERS' WORK

Social Media

LocaL APPEARS g5z |

STATE 81% radie
REGIONAL 86% b
NATIONAL 83% Photography

Lectures

INTERNATIONAL 3774

Press Releases

50% 75% 100%

m THE TYPE OF PRINT PUBLICATIONS WHERE
~ AGLOW MEMBERS' WORK APPEARS 4

P

Travel Publications  paily '
7.3% 9.2%

Trade Publications
8%

Weekly/Monthly
16.4%
Book
11.1%

Outdoor Based
18.3%
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Magazine
29.8%



4V

b
A{T#
e

AGLO

ciation of Great Lakes Outdgg, Wi
SO

iters

THE ASSOCIATION OF GREAT LAKES OUTDOOR WRITERS' MEMBERSHIP
SPANS 34 STATES AND 2 CANADIAN PROVINCES.

ALL LAKES ARE GREAT!

.’.L.“tﬁ**

"" .,__{(, AGLOW MEMBERS TRAVEL

..- ‘|fj AND WRITE AROUND THE
.‘-' 5 GLOBE BUT CALL HOME TO 34
: l." STATES:
AND AK, AL, AR, CA, CO, CT, FL, GA,

QUEBEC AND ONTARIO [A,ID, IL, IN, KS, KY, MA, ME,
MI, MN, MO, MT, ND, NE, NH,
NY, OH, PA, RI, SC, SD, TN, TX,
VA, WI & WY
MEDIA
240
CORPORATE
MEMBERSHIP:

ND
TOPICS COMMUNICATED cOPA Bhen

RESENTED
82:

HUNTING 84%
FISHING/FW 90%
FISHING/SW 25%
BOATING/POWER 35%
BOATING/NONPOWER 30%
TRAVEL 59%
CAMPING 37%
DOGS 24%
FIREARMS 57%
ARCHERY 43%
WILDLIFE 71%
AGENCY NEWS 27%
OTHER 29%
PRODUCT REVIEW 44%
REC VEHICLE
AUTO/TRUCK LESS THAN 57
ATV
SOCIAL MEDIA PLATFORMS
WHERE MEMBERS TYPICALLY
POST THEIR WORK
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Instagram
1.1%

Facebook
36%

YouTube
39.3%

Twitter
21.3%




